


21%
SIMILARITY INDEX

19%
INTERNET SOURCES

13%
PUBLICATIONS

4%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

8

Laporan TA Adelia Dwi Fahnaz
ORIGINALITY REPORT

PRIMARY SOURCES

text-id.123dok.com
Internet Source

jurnal.unej.ac.id
Internet Source

Muhammad Fauzi Amiruddin, Muhammad
Wahyuddin Abdullah. "Psikografis dan
Religiusitas dalam Bertransaksi Pada BNI
Syariah Makassar", AL-FALAH : Journal of
Islamic Economics, 2018
Publication

jurnalmahasiswa.stiesia.ac.id
Internet Source

sri_kurniasih.staff.gunadarma.ac.id
Internet Source

jurnal.fp.unila.ac.id
Internet Source

123dok.com
Internet Source

lib.ibs.ac.id
Internet Source



1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

ejournal.unma.ac.id
Internet Source

repository.radenintan.ac.id
Internet Source

repository.uin-suska.ac.id
Internet Source

repository.unj.ac.id
Internet Source

www.scribd.com
Internet Source

www.penerbitadm.com
Internet Source

repository.ipb.ac.id:8080
Internet Source

repository.unika.ac.id
Internet Source

Submitted to Trisakti University
Student Paper

core.ac.uk
Internet Source

de.scribd.com
Internet Source



20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

docobook.com
Internet Source

ejournalwiraraja.com
Internet Source

eprints.undip.ac.id
Internet Source

Hasbi Maulana, Faisal Salistia, Farah Chalida
Hanoum. "Pengaruh Promosi Online Melalui
Sosial Media Instagram Dalam Upaya
Meningkatkan Kepercayaan Konsumen
Produk Healthy Drink Bogor", El-Mal: Jurnal
Kajian Ekonomi & Bisnis Islam, 2021
Publication

ejournal.umm.ac.id
Internet Source

eprints.perbanas.ac.id
Internet Source

ppid.kuningankab.go.id
Internet Source

wisuda.unissula.ac.id
Internet Source

www.slideshare.net
Internet Source



Exclude quotes On

Exclude bibliography On

Exclude matches Off


